Summary

This doctoral dissertation belongs to the field of cognitive linguistics and is situated within
research on categorization and the semantics of alcoholic beverages in the Polish language. One
of its principal aims is the reconstruction of the structure of the category ALCOHOLIC BEVERAGE
in Polish. The reconstruction was carried out on the basis of the frequency of occurrence of
individual alcoholic beverages in the National Corpus of Polish. The following research
hypothesis was adopted: frequency serves as an indicator of centrality within the structure of
the analyzed conceptual category. A second aim of this dissertation is to examine, by means of
statistical methods, the effects of flexibility in categorization. To investigate these effects, three
experiments were conducted among residents of a student dormitory. Each of the three groups
under study was asked to produce a list of five alcoholic beverages in three different contexts.
Research hypotheses were formulated to indicate which beverages would be mentioned most
and least frequently in a given context. The corpus analysis confirmed the hypothesis that the
frequency of a term’s occurrence in the corpus functions as an indicator of centrality—
peripherality of an element within the category structure. Corpus data make it possible to place
wine at the center of the category. In addition, an analysis of semantic scenes involving
alcoholic beverages in the corpus was conducted. Examples of scenes of consumption,
purchase, and production were identified. The study also presented the effects of categorization
flexibility. The survey data collected among dormitory residents, which provided evidence of
these effects, were analyzed in detail. The results of the first experiment confirmed the
hypothesis that beer is the prototypical alcoholic beverage. The second hypothesis was also
confirmed: none of the respondents mentioned beverages such as genever. The second
experiment confirmed that champagne is the prototypical alcohol in the context of New Year’s
Eve celebrations. The hypothesis that vodka would be located at the periphery of the category
was not supported. The third experiment confirmed that vodka was most frequently mentioned
in the context of alcoholism. It was also demonstrated that champagne indeed occupies
a peripheral position in the category. The data obtained from all three experiments were
visualized using correspo'ndencc analysis and logistic regression. Statistically significant
correlations were shown between specific beverages and the contexts analyzed. Taking into
account probability calculations, an attempt was made to predict an exemplary alcohol-related
event: whether or not a given person would include vodka on their list. The conclusions from

the corpus and survey studies clearly indicate that certain beverages (wine, beer, vodka)



consistently occupy leading positions in categorization, regardless of context or priming.
Furthermore, it was confirmed that the concept of prototype-based categorization in the form
proposed by Rosch and her collaborators is static and overly abstract. The mental
representations formed in the minds of Polish language users, as reflected in corpus texts, made
it possible to reconsfruct the structure of the category ALCOHOLIC BEVERAGE, which includes
central, peripheral, and intermediate elements. However, in line with the views of Barsalou and
Gibbs, the category structure demonstrates strong effects of categorization flexibility. The
category is not governed by mental representations mediated by abstract and stable prototypes.
Rather, these representations are individually constructed, strongly context-dependent, and
characterized by variability and temporariness. Future research could address, among other
issues, the co-occurrence of alcoholic and non-alcoholic beverages in different contexts, as well
as differences in the categorization of alcoholic beverages by Polish speakers and speakers of

other languages.
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